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1. Introduction

The subject of the dissertation is the phenomenon of ethical
consumption. Most studies dealing with ethical consumer
behaviour and consumer movements simply define ethical
consumption as the conscious endeavor of the consumer to make

their choices on the basis of their values or ethical principles.

In the dissertation ethical consumption is identified by the
observed behaviours along the altered categories developed by
Cooper-Martin and Holbrook (1993), who compiled the following
behavioral prototypes of ethical consumption: (1) non-
consumption, (2) value loaded routine shopping, (3) boycott, (4)
positive boycott (boycott), (5) careful usage and (6) placement

after usage, disposal.

Ethical consumption as public participation
As a result of the theoretical research I have identified six, partly

overlapping, but still discernable trends describing ethical

consumption that from the 1990s evolved into an international



movement reflecting global problems. The different approaches

explain ethical consumption as follows:

(1) as the extension of rational consumer behavior, following self-
interest (e.g. D’Astous and Legendre 2009, De Pelsmacker et al.
2006, Freestone and McGoldrick 2008, Harrison et al. 2005,
Leigh et al. 1988, Sen et al. 2001, Shaw and Shiu 2002, Uusitalo
and Oksanen 2004)

(2) as a communication process of values (e.g. Adams and
Raisborough 2008, Cherrier 2005 and 2007, Dombos 2008,
Douglas 1996 and 1997, Douglas and Isherwood 1996, Lyon
2006);

(3) as the (self) critique of consumption or consumer society (e.g.
Kocsis 2002, Soper 2007);

(4) as fair or ethically questionable consumer behavior (e.g.
Muncy and Vitell 1992, Al-Khatib et al. 1996, Chatzidakis et al.
2006, Phillips et al. 2005);

(5) as responsible consumption, with the focus on altruist
motivations (e.g. Anderson and Cunningham 1972, Antil 1984,
Cooper-Martin and Holbrook 1993, Mohr et al. 2001, Miller
2001, Székely 2003, Freestone and McGoldrick 2008, Shaw et
al. 2005, Watson 2006, Webster 1975);



(6) as political consumption, social governance (e.g. Andersen and
Tobiasen 2004, Beck 2005, Beck 2006b, Clarke et al. 2007,
Dickinson and Carsky 2005, Dickinson and Hollander 1991,
Gati 2009, Goig 2007, Halkier and Holm 2008, Holzer and
Serensen 2003, Koos 2011, Micheletti 2003, Nelson et al. 2007,
Shaw 2007, Schudson 2006, Youde 2009).

The dissertation joins the traditions of the latter (6) approach due

to the following reason. Even though one of the most influential

and detailed contemporary social theory, Ulrich Beck’s reflexive
modernisation and subpolitics theory, provide an excellent base
and conceptual framework, so far sociology has not payed serious
attention to the explanation of the participatorty motivations of
consumption. The aim of the presented research is to contribute to
the sociological research of the political drivers of ethical

consumption.

Scholars who interpret value-oriented consumption as political
consumption stress the pressurizing nature of ethical consumption,
seeing consumers not just as market players, but as political actors
as well.

Some researchers focus on the supply side and study the various

market institution of political consumption, such as product



schemes, ethical investment, product labelling and stewardship
initiatives. Others refer to the interrelatedness of political and
ethical consumer attitudes and provide micro-scale empirical
evidences (Andersen and Tobiasen 2004, Clarke et al. 2007, Gati
2009, Halkier and Holm 2008, Klein et al. 2002, Koos 2011, Low
and Davenport 2007, Nelson et al. 2007, Shaw 2007).

Urlich Beck’s reflexive modernisation and subpolitics theory
(Beck 2003, 1997a, 2005) describes the micro-level phenomenon
from a macrosociological perspective. The theory provides
coherent evaluation of the political consequences of the changing
environmental attitudes and of the (side)effects of globalisation.
More over Beck uses several times consumers and consumer
movements as points of reference in his studies.

Thus the preliminiaries of the dissertation are the micro-level
studies of the ethical consumption as political consumption
approach, and it applies Beck’s reflexive modernisation and

subpolitics theory as an analytical framework.

Research question
The research question of the dissertation is as follows: can the

phenomenon of ethical consumption be interpreted as a kind of



political participation? The answer is derived from the

verification of two hypotheses:

(1) The motivations of ethical consumption include the wish to
contribute to changes in important issues for the consumer and
for his or her environment (Andersen and Tobiasen 2004,
Clarke et al. 2007, Halkier and Holm 2008, Klein 2002, Low
and Davenport 2007, Shaw 2007).

(2) Ethical consumers are politically active, that means
(a) they practice other political activities (Clarke et al. 2007,
Gati 2009, Nelson et al. 2007, Koos 2011, Schor and Willis
2009)

(b) they are open to and interested in politics (Nelson et al.
2007)
(c) they actively discuss their political views with others

(Nelson et al. 2007)

The hypotheses are founded in the empirical evidences of the
political consumption research trend (see above) and in the
sociological approach that explains consumption as a

communicative and interpretive process (Douglas and Isherwood
1996).



The first hypothesis reflects the following theorethical statements
of Beck: (1) the subpoliticized society is a civil society that takes
its concerns into its own hands in all areas and fields of actions of
society (1997a), (2) the ideas of democracy were internalized to
such an extent that enabled politics to penetrate to all areas of
private life (Beck 1997a, 2003), (3) citizens/consumers perceive
the negative side effects of economic globalisation (Beck 1998).
Studies that consider instrumental motivations as the main
characteristics of ethical consumption and describe it as political
consumption also contributed to the theoretical foundation of the
hypothesis. Finally, analyses that provided empirical evidences of
the instrumental nature of ethical consumption also supported the
articulation of this hypothesis (e.g. Klein et al. 2002, Andersen
and Tobiasen 2004, Halkier and Holm 2008, Shaw 2007).
Regarding that various motivations may drive consumer decisions
and these are born from the interactions of several conditions, the
empirical research also inquires on other motivations besides
participation that drive ethical consumption. What are those
motivations and how they are interconnected? Are there
motivations that are dominant over the others? Thus the research

examines whether taking responsibility, social image, belonging,



convenience, price rationality, health motivations are among the
drivers of ethical consumption.

The second hypothesis reflects the following theorethical
statements of Beck: (1) subpolitisation is followed by the
renaissance of political participation in the forms of a new
political culture (civil society initiatives, social movements) (Beck
2003). The empirical preliminaries of the hypothesis are those
researches that pointed to the political activity of the ethical
consumers, and to the correlation between ethical consumption
and other forms of participation (e.g. Clarke 2007, Gati 2009,
Nelson et al. 2007, Koos 2011, Schor and Willis 2009)

By the justification of this hypothesis I will highlight that ethical
consumption motivated by instrumental intentions is also
correlating with other forms of paritipation, hence it is a part of a
rich participatory culture of politically active citizens.

As a part of the analyses I also examined other preferences for
participation of the ethical consumers. One of the potential
reasons of their increased political activity, is that while ethical
consumers do not trust the efficiency of political institutions
(Holzer and Serensen 2003, Micheletti 2003), they are committed
to democratic ideas and practices (Beck 2003). Thus I also

examined the views of ethical-political consumers about the trust



in the institutions of representative democracy and in corporative
actors, and about how they see the political influence of these

actors.

It may not seem to be too ambitious to answer solely one research
question with two parts. But it should be taken into consideration,
that in 2004, at the beginning of the doctoral researches, with the
exception of some historical studies mentioning patriotic
consumption, there was no researches about ethical consumption
in Hungary, and there were no relevant publications. As far as I
know only two theoretical academic papers were published up to
that date: Zsolt Boda’s study about the interpretations of fair trade
in 2002, and Mézes Székely’s introduction to the topic in 2003.
The empirical studies of Tamas Dombos (2008) and Annamaria
Gati (2009) were published recently, and only the latter examined
the correlation between ethical consumption (more precisely
boycotts) and political participation. The majority of the
international researches were also published in the past decade.

Therefore the dissertation was also meant to present the state of
art and traditions of ethical consumption in Hungary: in this sense
this is an innovative research. The dissertation also provides a

systematic overview about the relevant researches of the past
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decades, and discusses their concepts and results. As far as [ am
informed only few authors took this challenge even on the
international scene (I have to mention Brinkmann [2004] and the
editorial of the Journal of Consumer Behaviour 2007/6 as
exceptions). And finally I have to emphasise that the first
sociological examinations of ethical consumption were also
published only in the recent years (e.g. Adams and Raisborough
2008, Caruana 2007b, Koos 2011, parly Holzer and Serensen
2003).

II. Methods

There are three empirical chapters in the dissertation. The first
aims at the systematic introduction of ethical consumption
patterns in Hungary. It collects and presents data from various
Hungarian surveys that demonstrate the penetration and the
support of the different ethical consumption values and practices.

After, I applied quantitative methods to present the correlation
between the ethical consumption and political participation
attitudes. In 2005 I had the chance to lead a national
representative survey of the Association of Conscious Consumers.

I was responsible for elaborating the research desing and the
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questionnaire, the field work was carried out by the Hungarian
Gallup Institute. The questions of the survey proved to be
appropriate for the hypotheses testing. Based on the survey
questions concerning consumer attitudes, I developed a simplified,
soft profile of the ethical consumer, following which I compared
the corresponding cases with all the others in respect of political
attitudes. The analyses did not intend to discover casualities,
therefore and due to the low number of cases, I used contingency
tables. Although the majority of the results are statistically
significant and correspond the literature, due to the low number of
cases and to the limitations of the sample (i.e. it was not taken
from the population of ethical consumers) I conducted further
researches.

In 2009 I made structured interviews with 27 ethical consumers.
The interview method was also justified by the inventory nature of
the research. On the other hand qualitative methods provided
useful means to discover the motivations of ethical consumers and
how they perceive their ethical consumption practices.

As there is no information on the characteristics of the ethical
consumer population in Hungary, I assured the reliability of the

results by sampling from those consumers who embodied the ideal
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type of the ethical consumer. The third empirical chapter

introduces the results of the interviews.

II1. Research results

The first empirical research provided an overview about the
relevance of ethical consumption in Hungary. I concluded that
there are signifant supportive attitudes towards boycotts, but this
is not reflected in actions as shown by the low number of boycott
calls after the millennium. The most popular and potential boycott
causes are environmental concerns, patriotism, workers’ solidarity
and consumer affairs. Value loaded routine shopping is present
through the wide-spread positive attitudes towards buying local
food produce, but only some isolated groups are informed about
fair trade and buy such goods. People are not open to reduce their
consumption for environmental or social reasons, except some
isolated groups. Such mediated and widely discussed behaviours

as selective waste collection or reuse have huge social support.

As a results of the quantitative research I came to the below
conclusions. Compared to the majority, consumers with ethical

consumer attitudes:
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Were much more likely to consider important the
participation in political elections, and were more likely to
attribute significance to the use of traditional participative
forms of representative democracy.

Despite assigning them importance, they were less likely
to consider participation in parliamentary elections as an
efficient tool for enforcing their interests and expressing
their opinions.

Were more likely to consider boycotts, social forums and
dialogues, methods closer to the institutions of direct
democracy, as an efficient tool for enforcing their interests

and expressing their opinions.

The qualitative research verified that public participation is one of

the significant motivations of ethical consumption.

When explained the goals of their consumer decisions
ethical consumers mentioned the wish to contribute to the
solutions of wider social issues. The support of local

communities, protecting the environment, globalisation
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critique, cultural protest are manifest in their consumer
decisions.

Ethical consumers perceive their behaviour as an
alternative to the globalisation and as the mitigation of the
negative side effects of globalisation.

Ethical consumers have future-oriented dispositions: they
believe that they contribute to a more environmentally
sustainable future and fair society through their consumer

decisions.

Concerning the political activity of ethical consumers the

qualitative research came to the following conclusions and

supported the above results:

Ethical consumers are politically active, distinguish
between the various participation methods and have
sophisticated views about them.

It was verified again, that they find the voting on elections
important, but they find the methods closer to the
institutions of direct democracy more efficient to express
their opinons and to enforce their interests.

Ethical consumers trust protest organisations and civil

society organisations, while they distrust business
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organisations more than the majority of the society. They
trust those organisations, that may contribute to the
realisation of environmentally and socially favourable
futures, while they distrust those whose operation is based

on selfish or profit interests.

Thus ethical consumers consciously articulate certain
environmental and social values through their decisions, and they
interpret them as contributions to important changes: they are
active political actors as citizens and as consumers. The above

results verify the hypotheses.

According the Beck’s political theory ethical consumers or the

ethical consumer movement may be conceptualised as subpolitics

(see also Holzer and Sorensen 2003):

=  Beck states, that environmetal risks are side effects of the
successes of modernization and became powerful influencing
factors of social and political changes (2003). Certain
subpolitical actors perceive the negative side effects of
economic globalisation (Beck 1998), and they have critical

attitudes towards them. Globalisation critique reflecting
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environmental sustainablility, solidarity and fairness is among
the major driving forces of ethical consumption.

The penetration of democratic ideas and practices is one of the
preconditions of subpolitisation. Reflexive democratisation
and subpolitisation also means the renaissance of political
participation in the forms of a new political culture (Beck
2003). As the presented research concluded ethical consumers
are politically active, distinguish between the various
participation methods and have sophisticated views about
them. Comparing with the majority of the society ethical
consumers are more committed to voting on elections and to
to methods closer to the institutions of direct democracy.

One of the important characteristics of subpolitics is that
previously unpolitical decisions become political (Beck 2003).
The empirical research showed that ethical consumers
perceive some of their decisions as at least partial solutions to
“world problems”, and as alternatives to the globalisation, and
as contribution to favourable social changes.

One of the important mobilising factors of subpoltics is the
distrust in political and corporate actors (Beck 1995, 2003,
2005, JCC 2001). Ethical consumers, as subpolitics, blame the

corporate sector for the acute environmental and social
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problems, and on the other hand they question the competence
of political actors to meet these challenges and to realise an
environmentally and socially sustainable future.

* On the other hand the political — governing — power of
subpolitics derives from the moralisation of consumption and
the self organisaiton of consumer movements. Consumers
moralize consumption and this way reconnect private
(economic) and public spheres disconnected by reflexive
modernization. That means that economic activity can assure
economic success only if it perceives and takes seriously
public influences, anticipating and integrating them into
corporate decisions (Beck 1997). Empirical evidences support
the idea that ethical consumers moralise their consumption.
They talk about “good” and “bad” consumption, they think

that “good” consumption should be a norm.

Both empirical and theoretical results prove the participatory

nature of ethical consumption.

18



IV. References

Adams, Matthew — Jayne Raisborough [2008]: What Can Sociology Say About
FairTrade? Class, Reflexivity and Ethical Consumption. Sociology, 42: 1165-
1182.

Al-Khatib, Jamal A. — Scott J. Vitell — Mohammed Y.A. Rawwas [1997]:
Consumer Ethics: A Cross-cultural Investigation. European Journal of
Marketing, 31 (11-12): 750-767.

Antil, John H. [1984]: Socially Responsible Consumers: Profile and
Implications for Public Policy. Journal of Macromarketing, 4: 18-39.

Andersen, Jorgen Goul — Mette Tobiasen [2004]: Who Are These Political
Consumers Anyway? Survey Evidence from Denmark. In Michele Micheletti
— Andreas Follesdal — Dietlind Stolle [eds]: Politics, Products and Markets —
Exploring Political Consumerism Past and Present. Transaction Publishers:
New Jersey, 203-221.

Anderson, W. Thomas Jr. — William H. Cunningham [1972]: The Socially
Conscious Consumer. Journal of Marketing, 36: 23-31.

Beck, Ulrich [1995]: Ecological Politics in an Age of Risk. Polity Press:
Cambridge

Beck, Ulrich [1997a]: The Reinvention of Politics: Rethinking Modernity in the
Global Social Order. Polity Press: Cambridge

Beck, Ulrich [1998]: Democracy without Enemies. Polity Press: Cambridge

Beck, Ulrich [2003]: 4 kockazat-tarsadalom — ut egy masik modernitasba.
Andorka Rudolf Tarsadalomtudomanyi Tarsasag — Szazadvég kiado:
Budapest

Beck, Ulrich [2005]: Power in the Global Age: A New Global Political
Economy. Polity Press: Cambridge

Beck, Ulrich [2006b]: 4 vdlasztas tétje. Belvedere Meridionale: Szeged

Boda, Zsolt [2000]: Conflicting Principles of Fair Trade, Business Ethics Papers (3),
Budapest University of Economic Sciences Business Ethics Center: Budapest

Brinkmann, Johannes [2004]: Looking At Consumer Behavior In A Moral
Perspective. Journal of Business Ethics, 51: 129-141.

Caruana, Robert [2007b]: A Sociological Perspective of Consumption
Morality. Journal of Consumer Behaviour, 6: 287-304.

Chatzidakis, Andreas — Sally Hibbert — Andrew Smith [2006]: Ethically
Concerned, Yet Unethically Behaved: Towards an Updated Understanding of

19



Consumer’s [Un]ethical Decision Making. Advances in Consumer Research,
33: 693-698.

Cherrier, Hélén [2005]: Becoming Sensitive to Ethical Consumption Behavior:
Narratives of Survival in an Uncertain and Unpredictable World. Advances in
Consumer Research, 32: 600-604.

Cherrier, Hélén [2007]: Ethical Consumption Practices: Co-production of Self-
Expression and Social Recognition. Journal of Consumer Behaviour, 6: 321-
335.

Clarke, Nick — Clive Barnett — Paul Cloke — Alice Malpass [2007]: The
Political Rationalities of Fair-Trade Consumption in the United Kingdom.
Politics & Society, 35 (4): 583-607.

Cooper-Martin, Elisabeth — Morris B. Hoolbrook [1993]: Ethical Consumption
Experiences and Ethical Space. Advances in Consumer Research, 20: 113-
118.

D’Astous, Alain — Amélie Legendre [2009]: Understanding Consumers’ Ethical
Justifications: A Scale for Appraising Consumers’ Reasons for Not Behaving
Ethically. Journal of Business Ethics, 87: 255-268.

De Pelsmacker — Patrick Wim Janssens — Ellen Sterckx — Caroline Mielants
[2006]: Fair-trade Beliefs, Attitudes and Buying Behaviour of Belgian
Consumers. [International Journal of Nonprofit and Voluntary Sector
Marketing, 11 (2): 125-138.

Dickinson, Roger A. — Mary L. Carsky [2005]: The Consumer as Economic
Voter. In Rob Harrison — Terry Newholm — Deirdre Shaw [eds.]: The Ethical
Consumer. Sage Publications: London, 25-38.

Dickinson, Roger — Stanley C. Hollander [1991]: Consumer Votes. Journal of
Business Research, 22: 335-346.

Dombos, Tamas [2008]: “Longing for the West”: The Geo-Symbolics of the
Ethical Consumption Discourse in Hungary, Research in Economic
Anthropology, 28: 123-141.

Douglas, Mary — Baron Isherwood [1996 (1979)]: The World of Goods —
Towards an Anthropology of Consumption. Routledge: London

Douglas, Mary [1996]: Thought Styles: Critical Essays on Good Taste. Sage
Publications: London

Douglas, Mary [1997]: In Defence of Shopping. In Pasi Falk — Colin Campbell
[eds.]: The Shopping Experience. Sage Publications: London, 15-30.

Freestone, Oliver M. — Peter J. McGoldrick [2008]: Motivations of the Ethical
Consumer. Journal of Business Ethics, 79: 445-467.

20



Gati, Annamaria [2009]: Tudatos fogyasztas. Az ¢€lelmiszer-vasarlas és a
fogyasztoi szokasok valtozasa. In Eurdpai tdrsadalmi jelentés, TARKI:
Budapest, 99-117.

Goig, Ramoén Llopis [2007]: Fair trade and Global Cognitive Orientation: A
Focus on Spanish Fair Trade Consumers. International Journal of Consumer
Studies, 31: 468-477.

Halkier, Bente — Lotte Holm [2008]: Food Consumption and Political Agency:
on Concerns and Practices among Danish Consumers. International Journal
of Consumer Studies 32 (6): 667-674.

Harrison, Rob — Terry Newholm — Deirdre Shaw [2005]: Introduction. In Rob
Harrison — Terry Newholm — Deirdre Shaw [eds.]: The Ethical Consumer.
Sage Publications: London, 1-10.

Holzer, Boris [2006]: Political Consumerism Between Individual Choice and
Collective Action: Social Movements, Role Mobilization and Signalling.
International Journal of Consumer Studies, 30 (5): 405-415.

Holzer, Boris — Mads P. Serensen [2003]: Rethinking Subpolitics. Beyond the
‘Iron Cage’ of Modern Politics? Theory, Culture & Society, 20 (2): 79-102.
Journal of Consumer Behaviour [2007]. Editorial. Studying the Ethical
Consumer: A Review of Research. Journal of Consumer Behaviour, 6: 253-

270.

Klein, Gabrielle Jill — N. Craig Smith — Andrew John [2002]: Exploring
Motivations for Participation in a Consumer Boycott. Advances in Consumer
Research, 29: 363-369.

Kocsis, Tamas [2002]: Gyckereink. Oromrél és gazdasagrol egy vilagméretii
fogyasztoi tarsadalomban. Kairosz Kiad6: Budapest

Koos, Sebastian [2011]: Explaining Ethical Consumption Behavior in Europe.
A Comparative Analysis. In Maria Nawojczyk [ed.]: Economy in Changing
Society: Consumptions, Markets, Organizations and Social Policies.
Cambridge Scholars Publishing: Cambridge 17-45.

Leigh, James H. — Patrick E. Murphy — Ben M. Enis [1988]: 4 New Approach
to Measuring Socially Responsible Consumption Tendencies. Journal of
Macromarketing, 8 (5): 5-20.

Low, William — Eileen Davenport [2007]: To Boldly Go ... Exploring Ethical
Spaces to Re-politicise Ethical Consumption and Fair Trade. Journal of
Consumer Behaviour, 6: 336-348.

Lyon, Sarah [2006]: Evaluating Fair Trade Consumption: Politics,
Defetishization and Producer Participation. International Journal of
Consumer Studies, 30 (5): 452-464.

21



Micheletti, Michele [2003]: Political Virtue and Shopping: Individuals,
Consumerism and Collective Action. Palgrave Macmillan: New York

Miller, Daniel [2001]: The Dialectics of Shopping. The University of Chicago
Press: Chicago

Mohr, Lois A. — Deborah J. Webb — Katherine E. Harris [2001]: Do Consumers
Expect Companies to be Socially Responsible? The Impact of Corporate
Social Responsibility on Buying Behaviour. Journal of Consumer Affairs,
35:45-72.

Muncy, James A. — Vitell Scott J. [1992]: Consumer Ethics: An Investigation
of the Ethical Beliefs of the Final Consumer. Journal of Business Research,
24 (4): 297-311.

Nelson, Michelle R. — Mark A. Rademacher — Hye-Jin Pack [2007]:
Downshifting Consumer = Upshifting Citizen? An Examination of a Local
Freecycle Community. The Annals of the American Academy of Political and
Social Science, 611: 141-156.

Phillips, Simon — Andrew Alexander — Gareth Shaw [2005]: Consumer
Misbehavior: The Rise of Self-Service Grocery Retailing and Shoplifting in
the United Kingdom c. 1950-1970. Journal of Macromarketing, 66 (25): 66-
75.

Sen, Sankar — Zeynep Gurhan-Cangli — Vicki Morwitz [2001]: Withholding
Consumption: A Social Dilemma Perspective on Consumer Boycotts.
Journal of Consumer Research, 28: 399-411.

Schudson, Michael [2006]: The Troubling Equivalence of Citizen and
Consumer. The Annals of the Americal Academy of Political and Social
Science, 608: 193-204.

Shaw, Deirdre [2007]: Consumer Voters in Imagined Communities.
International Journal of Sociology and Social Policy, 27 (3-4): 135-150.

Shaw, Deirdre — Emma Grehan — Edward Shiu — Lousie Hassan — Jennifer
Thomson [2005]: An Exploration of Values in Ethical Consumer Decision
Making. Journal of Consumer Behaviour, 4 (3): 185-200.

Shaw, Deirdre — Edward Shiu [2002]: Ethical Obligation and Self-Identity in
Ethical Consumer Decision-Making. [International Journal of Consumer
Studies, 26 (4): 286-293.

Schor, Juliet B. — Margaret Willis [2008]: Conscious Consumption. Results
from a survey of New Dream members. Kézirat. Center for a New American
Dream: Charlottesville

22



Soper, Kate [2007]: Re-thinking the ‘good life’: the citizenship dimension of
consumer disaffection with consumerism. Journal of Consumer Culture, 7
(2): 205-229.

Székely, Mozes [2003]: Az etikus fogyasztas: Mit tehetiink egyes globalis
problémak enyhitésére? In Hunyady Gyorgy — Székely Mozes [szerk.]:
Gazdasagpszichologia. Osiris Kiadd: Budapest, 766-795.

Uusitalo, Outi — Reetta Oksanen [2004]: Ethical Consumerism: A View from
Finland. International Journal of Consumer Studies, 2 (3), 214-221.

Youde, Jeremy [2009]: Ethical Consumerism or Reified Neoliberalism?
Product [RED] and Private Funding for Public Goods. New Political Science,
31 (2), 201-220.

Watson, Matthes [2006]: Towards a Polanyian Perspective on Fair Trade:
Market-based Relationships and the Act of Ethical Consumption. Global
Society, 20 (4): 435-451.

Webster, Frederick E. Jr. [1975]: Determining the Characteristics of the
Socially Conscious Consumer, Journal of Consumer Research, 2: 188-196.

23



V. Relevant publications of the author

EDITED JOURNALS
Emese Gulyas: Interpretations of Ethical Consumption. Review of Sociology of
the Hungarian Sociological Association 2008/1, Vol. 14, 25-44.

Gulyas Emese: Az etikus fogyasztas értelmezései. Szociologiai Szemle 2008/1, 106-127.
[Interpretations of Ethical Consumption. Review of Sociology 2008/1, 106-127.]

Vadovics Edina — Gulyas Emese: A fenntarthaté fogyasztas — honnan, hogyan,
hova? OKO XV, 2007/1-4, 1-7. [Sustainable Consumption: Past, Present,
Future. OKO XV, 2007/1-4, 1-7. ]

Gulyas Emese — Farsang Andrea — Ujhelyi Katalin: A fenntarthat6 fogyasztas
kihivasai és lehetéségei Magyarorszagon: kozlekedés, élelmiszerfogyasztas,
lakas és lakhatas. Attitiidok, magatartas és infrastruktira. OKO XV, 2007/1-4,
55-76, 2007. [Opportunities and Challenges of Sustainable Consumption in
Hungary: Mobility, Food and Housing. Attitudes, behaviour and
Infrastructure. OKO XV, 2007/1-4, 55-76, 2007. ]

Gulyas Emese: Az etikus fogyasztds mint a koziigyekben vald részvétel.
Politikatudomanyi Szemle 2007/4, 111-129. [Ethical Consumption as Public
Participation, Review of Political Sciences 2007/4, 111-129. ]

EDIET VOLUMES

Emese Gulyas: The Relationship Between Political and Consumer Attitudes:
Emerging Patterns of Ethical Consumerism in Hungary. In Maria Nawojczyk
(ed): Economy in Changing Society: Consumptions, Markets, Organizations
and Social Policies. Cambridge Scholars Publishing, 45-70, 2011.

Zsolt Boda — Emese Gulyas: The Ethical Consumption Movement. In Laszlo
Zsolnai (ed): Business FEthics Interdisciplinary Yearbook. Peter Lang
Publishing, 143-155, 2006. Tarsszerz6: Boda Zsolt

OTHERS: CONFERENCE PROCEEDINGS, REVIEWS, ESSAYS

Relationship Between Political and Consumer Attitudes: Patterns of Ethical
Consumerism in Hungary. MTA — Sasakawa Young Leaders Fellow Fund —
20™ Anniversary Conference volume, CD supplement, 2009.

Fogyasztopolgar: hatékony politikai jelszo vagy beagyazott tarsadalmi jelenség?
Politikatudomanyi Szemle 2008/4, 175-182. [Consumer Citizen: Efficient
Political Buzzword or Socially Embedded Phenomenon? Review about Mark

24



Bevir - Frank Trentmann (eds): Governance, Consumers and Citizens. Agency

and Resistance in Contemporary Politics. Review of Political Sciences 2008/4,
175-182.].

Az etikus fogyaszto, Korunk, 2005. aprilis, 109-116. [The Ethical Consumer,
Korunk, April 2005, 109-116.]

CONFERENCE PRESENTATIONS

Emese Gulyas: A fogyaszt6i mozgalmak mint politikai szereplék: valtozo
intézmények és elvarasok. Valtozas. Valsag. Valtas. HU. a Magyar Szociologiai
Tarsasag éves konferencidaja. [Consumer Movements as Political Actors:
Changing Institutions and Expectations. Transformation.Crisis. Change. HU
Annual Conference of the Hungarian Sociological Association. 13-14"
November 2009, Debrecen. |

Emese Gulyas: Emergence of Ethical Consumerism as a Form of Public
Participation in Hungary. Economy in Society. Actors, Relations, Institutions.
The 2008 Interim Conference of the Research Network of Economic Sociology
of the European Sociological Association. 2-4 July 2008, Krakow.

25



26



27



28



