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1. Research history and justification of the subject 

 

Historically, there are social and economic eras in which the number of disciplined employees 

who follow instructions is primarily in need of success. For example, a period of feudalism or 

socialism. In such a case, people with an entrepreneurial approach and an internally driven 

initiative could easily face their leadership. In those days, entrepreneurs were treated as a kind 

of deviance. By comparison, there are eras when the autonomy, flexibility and grassroots 

innovation of the wider sections of society are necessary for the country's success. We are 

currently living in this era, while, based on analyses of future research, digitalisation, the 

creation of artificial intelligence in the labour market, global competition, the peculiarities of 

Generation Z, new business models based on networking and project-based operation can all 

require an increase in the proportion of self-employed people and entrepreneurs in hungarian 

society. 

In the future, young people entering the labour market may increasingly have the possibility to 

start their own business, and possibly even be forced to do so. The aim of my paper is to take 

into account the factors affecting young people's willingness to be entrepreneurial in relation to 

this trend. What are the factors that stimulate and hinder young people from choosing an 

entrepreneurial life as a career? Many studies have looked at similar questions, but they are 

typically looked at among full-time students or especially university students, so only a small 

number of respondents were actually young entrepreneurs who had actually started. In the self-

collected chapter of my paper, however, I focused specifically on young people with a 

functioning business, so my respondents did not comment on an imagined potential 

entrepreneurial situation, but provided information based on their own entrepreneurial 

experience. 

My choice of subject led me to believe that I myself grew up in an entrepreneurial family. 

Before the regime change, my parents worked full-time in their own family company, first while 

maintaining their full-time job and then cutting the "safety rope". 

The economic approach of the home "stuck" brought me to what was then known as the 

Budapest University of Economics, where I was impressed by the optional subject of teacher 

János Vecsenyi entitled Starting and Operating Small Enterprises, and then choosing the first 



start-up small business course, Péter Szirmai, Dániel Béza, Krisztián Csapó and Attila Petheő 

in their later classes for a whole new, I have acquired an action-oriented small business 

approach. 

This approach has been the basis of a significant part of my professional activity since then, in 

which I have been teaching Corvinus students to start a business in school for 16 years, and as 

a member of the Youth Enterprise Association, as one of the leaders of the Spin-Off Club, as 

the launcher and regular operator of the Newbuda Student Startup Competition, and as a mentor 

to many young people outside the school framework, as a mentor to the Startup VIP program 

and the related Duna Cup.  to help me start a business, so the subject of my dissertation overlaps 

strongly with the practice of my daily life. 

 

2. Methods used 

 

2.1. Literature research and processing 

 

In the course of processing the national and international literature on young people becoming 

entrepreneurs, I sought to explore the analyses and research on the subject to date, to identify 

the research issues examined and the methods used, summarising the relevant results that are 

most relevant to the subject. My aim was to identify as widely as possible the scientific work 

that answers the research question "What are the stimulants and inhibitors of young people 

becoming entrepreneurs?"  

In writing the theoretical chapters of the paper, I used the following methodology. In order to 

map the hungarian literature, I carried out a keyword search (entrepreneur, enterprise, young 

entrepreneur) in the MTMT database, and I identified the relevant works by examining the 

results obtained in batches. I used a similar method to search the MATARKA database. Since 

2010, I have also reviewed the journals of the Economic Review, Management Science and 

Hungarian Science in batches. In order to identify the relevant international literature, I 

employed a super-finder from the Central Library of Corvinus University of Budapest, as well 

as a list of publications from the Global University Entrepreneurial Spirit Students' Survey( 

GUESSS) which has been taking place since 2003 and has been regularly queried since 1999 



by GEM (Global Entrepreneurship Monitor). I carried out the literature research on publications 

published in Hungarian and English. 

 

2.2. Primary research 

 

I thought it was important to carry out the research with the involvement of young people who 

had already become entrepreneurs. The long-standing GUESSS survey provides valuable 

information on young people becoming entrepreneurs, but being an entrepreneur is not a 

condition for being a model. In my opinion, the views of young people who are planning to 

start a business and who are just toying with the idea of being an entrepreneur can be very 

different from those who have become entrepreneurs. 

The people I want to examine are young Hungarians who have become entrepreneurs. I 

considered entrepreneurs aged 40 or under to be young. Due to cost savings and practicality, I 

carried out the query online, which proved to be a convenient way of replying to young people 

who are at home in the digital world. In the invitation to respond, I encouraged entrepreneurs 

under the age of 40 to participate in the research. The query was conducted between April 26, 

2021 and May 13, 2021. During the reply period, 264 replies were received. 

In order to ensure the best possible representative, I tried to provide the questionnaire to the 

people in the target group through as many channels as possible. On the one hand, I asked the 

leaders of the major communities that dominated the subject to email the questionnaire to the 

young entrepreneurs connected to them. Thus, the questionnaire was sent to the Spin-Off Club 

email list, ginop-5.2.3-16 Youth Entrepreneurship and GINOP-5.1.9 Encourage jobseekers and 

young people to become entrepreneurs, started a business for young people, members of the 

Young Entrepreneurs College of the Hungarian Chamber of Commerce and Industry, mentors 

of design terminal and Demola. 

In addition, I made the questionnaire available in ads paid for on Facebook (see appendix for 

ad photography) with the following targeting parameters: 

• Location - lives here Hungary 

• Age 16-40 



• People who meet the following criteria: Interests: Small Business Owners, Sole 

Proprietorship or Business Owner, Conducts: Small Business Owner, Employers: 

Entrepreneur, Position: Owner, Manager; Managing Director, Owner; Self-employed; 

Company Manager/Owner 

With this targeting setting, facebook data shows that the potential reach was 60,000 people. 

Exact figures are not available on the number of entrepreneurs under the age of 40, and my 

estimate of the figures published in the paper is that the number could be between 150,000 and 

250,000. 

In total, through email and Facebook campaigns, I estimate that between 20,000 and 25,000 

young entrepreneurs have accessed my questionnaire, so at least 10% of the entire population 

has had the opportunity to complete it. The actual 243 responses from the target group are 

roughly 1%. 

On this basis, the sample may be well representative of the basics, and only the volunteering of 

the filling could have brought distortion into the data. Those who showed a higher willingness 

to fill were probably those who were positive about their own entrepreneurial life. The request 

form focused primarily on closed multiple choice and scale assessment questions. In order to 

gain a deeper understanding of young people's motivations and opinions, the survey included 

some open questions. 

The quantitative database formed by the data collection was examined using the tools of one-

variable descriptive statistics, main component analysis and cross-table analysis. I used SPSS 

and Excel programs to perform the analyzes. 

 

3. The results of the dissertation 

 

3.1. Evaluation of educational programs 

 

The young people surveyed were asked to rate the teaching entrepreneurship courses, programs, 

training sessions on a scale from 1-7 (1 is not at all, really-7) to what extent they helped them. 

Programs have the greatest support for introducing business launch steps. Respondents also 

condemned and considered the transfer of practical management knowledge required for 



business start and believed the programs helped to understand entrepreneurs attitudes, their 

values and their motivation. Educations have provided less help in identifying business 

opportunities and respondents evaluated their usefulness to develop their networking 

capabilities. 

 

3.2. Entrepreneurship 

 

During the research, I also searched for the entrepreneur that the entrepreneur became young, 

what their three properties that helped them become entrepreneur. The most commonly 

mentioned properties are perseverance (86 mentions), diligence (22 mentions), creativity (20 

mentions) and self-confidence (14 mentions) as the most supportive traits for young 

entrepreneurship. 

 

3.3. The stimulating factors of becoming entrepreneurship 

 

In order to examine the motivation of young people and stimulating factors, I asked the factors 

identified in the research and respondents identified in the research of domestic and 

international literature and respondents to evaluate how the component affected them on a scale 

of 1 to 7. Self-realization, post-independence desire to be my own boss and development is very 

strong motivating factors among young people. It also has a significant impact on challenges, 

major decision-making autonomy, potential profit, material independence, higher income, 

business opportunities, demonstration desire, experience and business idea. It plays a medium 

role in reconciling work and family, contributing to the community's well-being, the practical 

application of learned, the favorable economic environment, higher prestige, social status and 

social recognition. The lowest averages were given by inspiration gained through studies, 

inspiration from role models, motivation for family friends, family tradition, and continuation 

of family business. 

 

3.4. Hypothesis number one: Financial Benefits 

 



H1: The financial benefits that are available to the entrepreneur are stimulated by the business. 

– Accepted 

 

3.5. Hypothesis number two: Family background 

 

H2: The family entrepreneurial background has a positive impact on the entrepreneurship of 

young people. – Accepted 

 

3.6. The role of exemplares 

 

58% of respondents said that there is a person who serves as an exemplary in his entrepreneurial 

career. The role of the majority of respondents comes from his family members, friends and 

colleagues. 

 

3.7. Factors inhibiting entrepreneurship 

 

Like the examination of factors that stimulate the entrepreneurship, I implemented the analysis 

of inhibitory factors. The average for the evaluation of factors inhibiting the entrepreneurship 

of young people is 2.51, which shows that no factors have proved to be exceptionally preventive 

to evaluating the 1-7 scale. With the highest average, the missing starting capital as a retention 

factor has. There is also a significant obstruction of the lack of business knowledge, lack of 

insufficient practical experience and business relationship system. Among the moderately 

inhibitory factors, which are less than 3 but more than 2, the lack of market knowledge, legal 

and regulatory problems, too much work, too little leisure, lack of relationships, the risk of 

falling, business transparency lack of high financial risk, low income, adverse business 

environment, business support (incubation, counseling, mentoring), too much work for too little 

money, fear of failure, missing capabilities, insufficient funding, missing social recognition, 

lack of a concrete business idea.  

 



3.8. Hypothesis number three: Effectiveness deemed insufficient 

 

H3: The effectiveness of the undertaking deemed insufficiently affects the entrepreneurial 

motivation of young people participating in business start-ups, startup competitions. – Denied 

 

3.9. Properties inhibiting entrepreneurship 

 

The most commonly mentioned inhibitory properties are laziness (16 mentions), uncertainty 

(15 mentions), lack of experience and knowledge (total of 23 mentioned). 

 

3.10. Hypothesis number four: gender role 

 

H4: The businesses of young women and men have different characteristics. – Accepted 

 

3.11. Hypothesis number five: Role of Headquarters 

 

H5: Entrepreneurial competitions and programs are involved in the same proportion of 

companies established in different types of settlements. – Denied 

 

4. Summary of conclusions 

 

When writing my dissertation, my main purpose was to examine what factors influenced young 

people's willingness to become entrepreneur. Based on the experience gained in the processing 

of the relevant publications, the focus of my research in the field of domestic and international 

literature was also a target group: I set up an examination of factors to start the business of 

young people who do not have a higher education and non-existing young people. 



During an overview of the literature, I have found that the measurement of entrepreneurial 

activity and researching young people's entrepreneur is not a simple task, as it raises a number 

of sampling and research methodological questions. Indexes and regular surveys created by 

professionals and organizations researching the subject provide valuable information, but there 

are also many criticisms are that despite their contribution to the research of entrepreneurial 

activity is indisputable. 

Emphasizing the significant role of businesses and supporting young people's entrepreneurship 

between the European Union's key goals, which also has a positive impact on the ongoing 

agenda of the subject beyond the support programs. Based on the results of the Hungarian 

business history and international comparative studies, although many efforts have been made 

in the past decades to enhance domestic entrepreneurial activity, there is still plenty to do and 

develop an area. 

The entrepreneurship of young people was investigated by several research at both domestic 

and international level. In my dissertation I collected the models used and as a result of the basis 

for research. In my dissertation, a separate chapter deals with the role of education in becoming 

entrepreneurs. In the literature, the role and significance of universities are emphasized. In my 

view, however, in the face of universities, expectations are high in encouriging 

entrepreneurship, which in the traditional structure are unable to meet higher education 

institutions and can therefore play a prominent role in initiatives similar to the spin-off club for 

the staff of the Budapest Corvinus University's Small Business Development Center. 

In my dissertation, I have exhaustively analyzed the impact of personality to become 

entrepreneur, in vainly supporting the external environment if the targeted young people do not 

have the willingness of the entrepreneurial existence, with a success, openness and knowledge. 

In a separate chapter, I examined which factors inhibit young people's entrepreneurship, 

including both personal and organizational-environment factors. It is very strong for its non-

impact, men will rather be entrepreneurs than women. The lack of financial resources is also a 

strong inhibitory factor, as well as the lack of economic environment, lack of relationship 

capital and fear of failing. My research, which I implemented among young people who have 

become entrepreneur, has brought a number of interesting results. 

On the basis of the examination of the factors that stimulate the entrepreneurship of young 

people, it can be concluded that the role of the financial benefits available to the business is 



highlighted in the entrepreneurship of young people and in the case of young people with family 

entrepreneurial background, it is clearly detected by the promoting effect of family examples. 

It is also important for internal motivation and entrepreneurial existing values such as 

independence, autonomy and freedom. 

For young people who participated in a business start-up, startup competition, the inadequate 

effectiveness of businesses appear as a stronger inhibitory factor than in the case of young 

people who did not participate in such a program. This is a possible explanation for young 

people who are launching in a business start-up, startup competition, it is important to build a 

successful and profitable business that is aware of the lack of entrepreneurial motivation as a 

factor inhibiting their entrepreneurial motivation. 

During the analysis, I experienced a significant difference between young men and women's 

businesses along a number of factors. Among women, it is more common for Kata's individual 

entrepreneur and is less characteristic that they have founded a limited liability company than 

men. Women's preference against individual entrepreneurial formats also reflect property 

relations, and women are more characterized by 100% owners of their business, while men are 

more specific to have a property below 50%. Another difference between women and men is 

that women are more characteristic that they wanted to launch a business independently and 

their plans were implemented, while men are more characteristic that they were cut into firm 

owners. In the case of women, it is more characteristic that their business is considered to be 

unprofitable or for zero, which extracts wages and the costs of operation, but does not give 

profits, and young men are characterized by highlighted and moderate profitability based on 

young men. 

The essential outcome of the headquarters of the business of the young people is that although 

participation in business start-up programs, the settlement type of the company's headquarters 

does not affect the dominance of the capital's start-up and startup competitions. Founders of 

enterprises based in Budapest are more likely to participate in business start-up competitions 

such as young people establishing a company in county seats, other cities and villages. 

My work highlights that many interesting and useful information is unexplored for young 

people's business start-up motivations and factors inhibiting them. From a scientific point of 

view, I consider it a perspective research direction to examine that the independence, autonomy, 

freedom a very strong, complementary advantages of young people are launching a business or 

self-motivating force. In my opinion, qualitative, deep interview methodological tools would 



fit mostly. Presumably, many valuable findings would result in comparative studies of young 

men and women's businesses and targeted analyzes of comparison of businesses by 

geographical location. 

 

5. Main references 

 

1. Ács, J. Z. – Bedőné Károly, J. – Csanaky, A. – Józsa, Gy. – Rappai, G. – Szerb, L. 

– Varga, A. – Ulbert, J. – Zoltán, Cs. [2004]: Út a vállalkozói társadalom irányába? 

Vállalkozásindítás és vállalkozó hajlandóság alakulás Magyarországon 2004-ben. 

Tanulmány. pp. 1-8. 

2. Arrighetti, A. - Caricati, L. - Landini, F. - Monacelli, N. [2016]: Entrepreneurial 

intention in the time of crisis: a field study. International Journal of Entrepreneurial 

Behavior & Research, Vol. 22. Issue: 6, pp.835-859, 

https://doi.org/10.1108/IJEBR-12-2015-0326 

3. Árváné Ványi, G. – Katonáné Kovács, J. – Gál, T. [2017]: A vállalkozásfejlesztés 

oktatásának vizsgálata a magyar felsőoktatásban. Vezetéstudomány. 48 évf. 6-7. sz. 

pp. 49-56. DOI https:/doi.org/10.14267/VEZTUD.2017.06.06 

4. Autio, E. [2005]: Report on High-Expectation Entrepreneurship. Global 

Entrepreneurship Monitor, London Business School – Babson College. Elérhető: 

http://new.gemconsortium.org/assets/uploads/1313506401gem_2005_high_growt

h_report.pdf. Letöltés dátuma: 2007.07.21. 

5. Bajmócy Z. [2004]: Az üzleti inkubáció szerepe a vállalkozásfejlesztésben. 

Közgazdasági Szemle, LI. évf. /12. pp. 1132-1150. 

6. Barba-Sánchez, V. – Atienza-Sahuquillo, C. [2012]: Entrepreneurial behavior: 

Impact of motivation factors on decision to create a new venture. Publicado en 

Investigaciones Europeas de Dirección y Economía de la Empresa, vol.18. no. 2: 

pp. 132–138. 

7. Baumback, C.M. – Lawyer, K. (1979): How to Organize and Operate a Small 

Business. Prentice-Hall, Englewood Cliffs, N.J 

8. Bazzy, J. D. - Smith, A. R. - Harrison, T [2019]: The impact of abstract thinking on 

entrepreneurial intentions. International Journal of Entrepreneurial Behavior & 



Research, Vol. 25 Issue: 2, pp.323-337. https://doi.org/10.1108/IJEBR-03-2018-

0128 

9. Békés, G. — Muraközy, B. [2012]: Magyar gazellák. A gyors növekedésű 

vállalatok jellemzői és kialakulásuk elemzése. Közgazdasági Szemle, pp. 233—

262. 

10. Berde, É. – Scarle, Á. [2004]: A kisvállalkozók iskolai végzettsége és részvételük 

a felnőttoktatásban. Statisztikai Szemle, 82. évf. / 9. szám. pp. 821-829. 

11. Bergmann, H. – Hundt, C. – Sternberg, R. [2016]: What makes student 

entrepreneurs? On the relevance (and irrelevance) of the unviersity and the regional 

context for student start-ups. Small Business Economics (forthcoming): pp. 1-36. 

DOI: 10.1007/s11187-016-9700-6. 

12. Béza, D. – Csákné Filep, J. – Csapó, K. – Csubák, T. K. – Farkas, Sz. – Szerb, L. 

[2013]: Kisvállalkozások finanszírozása. Perfekt kiadó, Budapest. 

13. Birley, S. [1989]: Female Entrepreneurs: Are they Really any Different? Journal of 

Small Business Management, vol. 27. no. 1: pp. 32–37. 

14. Bogáth, Á. [2012]: A vállalkozói attitűd szerepe a vállalkozásfejlesztésben. In: 

Nagy, Imre Zoltán (szerk.): Vállalkozásfejlesztés a XXI. században II. Budapest, 

Magyarország: Óbudai Egyetem, pp. 201-218. 

15. Borsi, B. — Dőry, T. [2015]: A vállalkozóképzés nemzetközi trendjei és a 

vállalkozói készségek egyetemi fejlesztése. A Széchenyi István Egyetem 

tudásvállalkozás-fejlesztési programjának tapasztalatai. Közgazdasági Szemle, 

LXII. évf., pp. 835—852.  

16. Bosam, N – Ács, J. Z. – Autio, E. – Coduras, A. – Levie, J. [2008]: Global 

Entrepreneurship Monitor 2008 Executive Report. Tanulmány, pp. 1-68. 

17. Bowler, A. (1995): Entrepreneurship: an introduction. Nasou, Cape Town 

18. Burch, J.G. (1986): Entrepreneurship, John Wiley & Sons, New York 

19. Burns, P. – Dewhurst, J. (1993): Small business and entrepreneurship. MacMillan 

Press, London 

20. Buzás, N. [2004]: A vállalkozói szellem szerepe a spin-off cégek alapításában. In 

Czagány L. – Garai L. (szerk.) (2004): A szociális identitás, az információ és a piac. 

SZTE Gazdaságtudományi Kar Közleményei, JATEPress Szeged, pp. 257-266. 

21. Bygrave, W. (1997): The Portable MBA in Entrepreneurship, John Wiley & Sons 

Inc., New York 



22. Campopiano, G. - Minola, T. - Sainaghi, R. [2016]: Students climbing the 

entrepreneurial ladder: family social capital and environment-related motives in 

hospitality and tourism. International Journal of Contemporary Hospitality 

Management, vol. 28, Issue: 6, pp. 1-34. ISSN: 0959-6119. 

23. Canever, M. D. - Martínez Barral, M. R. - Ribeiro, F. G. [2017]: How does the 

public and private university environment affect students’ entrepreneurial 

intention? Education + Training, Vol. 59. Issue: 6, pp.550-564, 

https://doi.org/10.1108/ET-12-2016-0187 

24. Caro González, F. J. - Romero Benabent, H. A. - Sánchez Torné, I. [2017]: The 

influence of gender on the entrepreneurial intentions of journalism students. 

Intangible Capital, vol. 13, no. 2, pp. 430-478. 

25. Casson, M. (1991): The entrepreneur. Gregg Revivals, London 

26. Chell, E. – Haworth, J. – Brearley, S. (1991): The Entrepreneurial Personality. 

Routledge, London and New York 

27. Criaco, G. - Sieger, P. - Wennberg, K. – Chirico, F. – Minola, T. [2017]: Parents’ 

performance in entrepreneurship as a double-edged sword for the intergenerational 

transmission of entrepreneurship. Small Business Economics pp. 1-24, DOI 

10.1007/s11187-017-9854-x 

28. Czeglédi, Cs. - Marosné, Kuna Zs. - Kollár, P. - Miskolciné Mikáczó A. - Varga, 

E. - Zéman, Z. [2016]: A vállalkozói ismeretek oktatásának helyzete a magyar 

felsőoktatásban. Polgári Szemle: Gazdasági és Társadalmi Folyóirat, 12:1-3 pp. 

208-228.  

29. Csákné, Filep J. - Szirmai, P. [2006]: A generációváltás kihívásai a magyar KKV 

szektorban. Vezetéstudomány, XXXVII. 6. pp. 16-24. 

30. Csákné, Filep J. [2015]: A cégátadás kihívásai és kockázatai a magyar KKV-k 

egyes típusaiban. In: Solt, Katalin (szerk.) Alkalmazott tudományok II. fóruma : 

Konferenciakötet, Budapest, Magyarország : Budapesti Gazdasági Főiskola pp. 71-

88.  

31. Csapó, K. – Filep, J. [2007]: Diákvállalkozások a felsőoktatásban – Tapasztalatok 

a Budapesti Corvinus Egyetemről. Konferencia kiadvány, Erdei Ferenc 

Konferencia Kecskemét, pp. 1-5. 

32. Csapó, K. [2007]: Vállalkozásoktatás diákvállalkozásokon keresztül: Tapasztalatok 

a Budapesti Corvinus Egyetmről. Vezetéstudomány, 38. évf. 4. sz. pp. 30-42. 



33. Csapó, K. [2008]: Amerikai vállalkozásoktatási példák adaptációjának lehetősége 

Magyarországon. Vezetéstudomány, 39. évf. 1. sz. pp.43-54. 

34. Csite, A. – Luksander, A. – Mike, K. [2012]: Az európai vállalkozó karaktere. 

Vezetéstudomány, 43. évf. Különszám, pp. 4-13. 

35. Dinis, A. - Paço, A. - Ferreira, J. - Raposo, M. - Ricardo, R. G. [2013]: 

Psychological characteristics and entrepreneurial intentions among secondary 

students, Education + Training, Vol. 55 Issue: 8/9, pp.763-780, 

https://doi.org/10.1108/ET-06-2013-0085 

36. Diószeginé Zentay, É. [2018]: Vállalkozói készségek fejlesztése mérnök hallgatók 

körében. International Journal of Engineering and Management Sciences / Műszaki 

és Menedzsment Tudományi Közlemények 3 / 4 pp. 209-225. 

37. Dvorský, J. - Petráková, Z. - Zapletalíková, E. - Rózsa, Z. [2019]. Entrepreneurial 

propensity index of university students. The case study from the Czech Republic, 

Slovakia and Poland. Oeconomia Copernicana, 10(1), 173–192. doi: 

10.24136/oc.2019.009 

38. Edelman L. - Manolova T. - Shirokova G. - Tsukanova T. [2016]: The Impact of 

Family Support on Young Entrepreneurs’ Start-up Activities. Journal of Business 

Venturing, 31(4), pp. 428-448. 

39. Eid, R. - Badewi, A. - Selim, H. - El-Gohary, H. [2019]: Integrating and extending 

competing intention models to understand the entrepreneurial intention of senior 

university students. Education + Training, Vol. 61 Issue: 2, pp.234-254, 

https://doi.org/10.1108/ET-02-2018-0030  

40. Erdős, K. [2018]: Felsőoktatás és innováció: Spin-offok és vállalkozó egyetemek 

Magyarországon – Vannak vagy nincsenek? Educatio 27 /2 pp. 225-236. 

41. Erdős, K. [2019]: Egyetemi vállalkozások Magyarországon - újragondolva? 

Közgazdasági Szemle, LXVI. évf. pp. 305—329 

42. Eurofound [2015]: Youth Entrepreneurship in Europe: Values, attitudes, policies. 

Publications Office of the European Union, Luxembourg, pp. 1-124. Elérhető: 

https://www.eurofound.europa.eu/sites/default/files/ef_publication/field_ef_docu

ment/ef1507en.pdf, Letöltés dátuma: 2016. augusztus 5. 

43. Európai Bizottság [2008]: Vállalkozási ismeretek oktatása a felsőoktatásban, 

különösen a nem üzleti tanulmányok keretében, Európai Bizottság 

Vállalkozáspolitikai és Ipari Főigazgatóság, pp. 1-40. 



44. Európai Bizottság [2013]: Vállalkozás 2020 cselekvési terv. pp. 1-36. Elérhető: 

https://eur-lex.europa.eu/legal-

content/HU/TXT/PDF/?uri=CELEX:52012DC0795&from=EN, Letöltés dátuma: 

2019. június 11. 

45. European Commission [2002]: Final Report of the Expert Group „Best Procedure 

Project” on Education and Training for Entrepreneurship, Elérhető: 

https://ec.europa.eu/growth/content/best-procedure-project-education-and-

training-entrepreneurship-final-report-expert-group-0_en, Letöltés dátuma: 2019. 

május 31., pp. 1-58. 

46. European Commission [2004]: Final Report of the Expert Group „Education for 

Entrepreneurship”Elérhető: https://ec.europa.eu/growth/content/best-procedure-

project-education-and-training-entrepreneurship-final-report-expert-group-0_en, 

Letöltés dátuma: 2019. május 31., pp. 1-63. 

47. European Commission [2009]: Entrepreneurship in the EU and beyond, Elérhető: 

http://ec.europa.eu/commfrontoffice/publicopinion/flash/fl_283_en.pdf, Letöltés 

dátuma: 2019. március 20., pp. 1-201. 

48. Farkas, Sz. – S. Gubik, A. [2013]: Az egyetemi-főiskolai hallgatók vállalkozói 

attitűdkutatásának módszertani sajátossága. Statisztikai Szemle, 91. évf. 10. szám, 

pp. 993-1012. 

49. Farkas, Sz. [2010]: Hallgatói vállalkozások indításának pénzügyi támogatása. 

Vállalkozás Innováció, 4. évf. 1 szám, pp. 53-63. 

50. Gál, T – Katonáné Kovács, J. – Árváné Ványi, G. [2017]: Egy innovatív, finn 

vállalkozói képzés módszertani eszközeinek elemző értékelése és európai 

térnyerésének bemutatása. Vezetéstudomány XLVIII. 8-9. pp. 78-88. 

https://doi.org/10.14267/veztud.2017.09.08  

51. Galvão, A. - Marques, C.S. Peixeira Marques, C. [2018]: Antecedents of 

entrepreneurial intentions among students in vocational training programmes. 

Education + Training, Vol. 60 Issue: 7/8, pp.719-734, https://doi.org/10.1108/ET-

03-2017-0034  

52. Gimenez-Jimenez, D. - Edelman, L.F. - Dawson, A. [2020]: Women entrepreneurs’ 

progress in the venturing process: the impact of risk aversion and culture. Small 

Bus Econ (2020). https://doi.org/10.1007/s11187-020-00435-8 



53. Gorji, M.B. – Rahimian, P. [2011]: The study of barriers to entrepreneurship in men 

and women. Australian Journal of Business and Management Research, vol. 1, no. 

9: pp. 31–36. 

54. Greve, A. – Salaff, J. [2003]: Social networks and entrepreneurship. 

Entrepreneurship Theory & Practice, vol. 28, no. 1: pp. 1–22. 

55. Guerrero, M. - Urbano, D. - Fayolle, A. [2016]: Entrepreneurial activity and 

regional competitiveness: evidence from European entrepreneurial universities. 

The Journal of Technology Transfer, 41(1), pp.105-131. 

56. Habeeb, S. - Ahmad, N. [2018]: Entrepreneurial Intention among students -A case 

study of Jamia Millia Islamia (Central University). Amity Global Business Review, 

13(1), pp. 74–78. 

57. Hahn, D. - Minola, T. - Bosio, G. [2020]: The impact of entrepreneurship education 

on university students’ entrepreneurial skills: a family embeddedness perspective. 

Small Bus Econ 55, pp. 257–282. https://doi.org/10.1007/s11187-019-00143-y 

58. Hajós, L. - Czeglédi, Cs. - Marosné Kuna Zs. - Szira, Z. - Varga, E. [2016]: 

Felsőoktatásban végzettek vállalkozói szellemének és releváns munkaerőpiaci 

kompetenciáknak megítélése. Polgári Szemle: Gazdasági és Társadalmi Folyóirat 

II.: 4-6. pp. 263-282. 

59. Hofmeister-Tóth, Á, - Kopfer-Rácz, K. – Zoltayné Paprika, Z. [2016]: A magyar 

vállalkozók személyiségjegyei és azok kapcsolata a vezetői stílussal és 

piacorientációval. Vezetéstudomány, 47. évf. 7. sz. pp. 41-53. 

60. Hofmeister-Tóth, Á. – Kopfer-Rácz, K. – Sas, D. [2015]: A magyar kis- és közepes 

vállalkozások vezetőinek vállalkozói hajlandósága. Vezetéstudomány. 47. évf. 7. 

sz. pp. 41-51. 

61. Holienka M. - Gál P. - Kovačičová Z. [2017b]: Understanding Student 

Entrepreneurs: Doers, Procrastinators, Dreamers and Abstainers. Acta Universitatis 

Agriculturae et Silviculturae Mendelianae Brunensis, 65(6) pp. 1935–1944. 

62. Holienka M., Gál P., Kovačičová Z. [2017a]. Drivers of Student Entrepreneurship 

in Visegrad Four Countries: GUESSS Evidence. Central European Business 

Review, vol. 6. no.2. pp. 54-63. 

63. Horváth, D. D. - Cosovan, A. – Csordás, T. – Horváth. D. – Mitev, A. [2019]: 

Vállalkozásra fel, gyerekek! - A vállalkozói attitűd fejlesztési lehetőségei 

gyerekkorban a designkommunikáció módszertanának alkalmazásával In: Kőszegi, 

Irén Rita (szerk.) III. Gazdálkodás és Menedzsment Tudományos Konferencia III. 



Gazdálkodás és Menedzsment Tudományos Konferencia "Versenyképesség és 

innováció" : Versenyképesség és innováció Kecskemét, Magyarország : Neumann 

János Egyetem, [2019] pp. 415-421. , 7 p. 

64. Horvath, E. Zs. [2016]: Assessing Calling as a Predictor of Entrepreneurial Interest. 

Society and Economy in Central and Eastern Europe. Vol. 38. issue 4. DOI: 

10.1556/204.2016.38.4.5 

65. Imreh-Tóth, M – Bajmócy, Z. – Imreh, Sz. [2013]: Vállalkozó hallgatók – Valóban 

reális jövőkép a vállalkozóvá válás? Vezetéstudomány, 44. évf. 7-8. sz. pp. 51-63. 

66. Imreh-Tóth, M. [2014]: Egyetemek vállalkozásoktatásának lehetséges szerepe a 

vállalkozóvá válás elősegítésében. Disszertáció, Szegedi Tudományegyetem, 

Közgazdaságtani Doktori Iskola, pp. 1-237.  

67. Imreh-Tóth, M. [2015]: Az egyetemi vállalkozásoktatás lehetséges szerepe a 

vállalkozóvá válás elősegítésében. Szeged, Magyarország: JATEPress Kiadó. 

ISBN: 9789633152560  

68. Imreh-Tóth, M. [2015]: Vállalkozásoktatási jó gyakorlatok adaptációs lehetőségei 

a hazai felsőoktatásban – a Szegedi Tudományegyetem példája. Vezetéstudomány. 

46. évf. 2. sz. pp. 57-67. 

69. Joensuu, S. - Viljamaa, A. - Varamäki, E. - Tornikoski, E. [2013]: Development of 

entrepreneurial intention in higher education and the effect of gender – a latent 

growth curve analysis. Education + Training, Vol. 55 Issue: 8/9, pp.781-803, 

https://doi.org/10.1108/ET-06-2013-0084 

70. Joensuu-Salo, S. - Varamäki, E. - Viljamaa, A. [2015]: Beyond intentions – what 

makes a student start a firm? Education + Training, Vol. 57 Issue: 8/9, pp.853-873, 

https://doi.org/10.1108/ET-11-2014-0142  

71. Kállay, L. - Jáki, E. [2019]: The impact of state intervention on the Hungarian 

venture capital market. Economic Research-Ekonomska Istraživanja, DOI: 

10.1080/1331677X.2019.1629979 

72. Kállay, L. [2002]: Paradigmaváltás a kisvállalkozás-fejlesztésben. Közgazdasági 

Szemle, XLIX. évf. július-augusztus, pp. 557-573. 

73. Kárpáti-Daróczi, J. – Katona, F. – Michelberger, P. [2019]: Innovatív vállalkozás 

és/vagy tanulás – egyetemi hallgatók dilemmája In: Kőszegi, Irén Rita (szerk.) III. 

Gazdálkodás és Menedzsment Tudományos Konferencia III. Gazdálkodás és 

Menedzsment Tudományos Konferencia "Versenyképesség és innováció": 



Versenyképesség és innováció Kecskemét, Magyarország : Neumann János 

Egyetem, pp. 240-245, 6 p. 

74. Kirkwood, J. [2009]: Motivational factors in a push-pull theory of entrepreneurship. 

Gender in Managemen: An International Journal, vol. 24, no. 5: pp. 346–364. 

75. Knatko D. - Shirokova G. - Bogatyreva K. [2015]: Industry choice by young 

entrepreneurs in different country settings: the role of human and financial capital. 

Working Paper, Elérhető: 

https://dspace.spbu.ru/bitstream/11701/6426/1/19_WP%202015%20Knatko%20S

hirokova%20Bogatyreva.pdf, letöltés dátuma: 2019. június 6. 

76. Koltai, J. – Szalka, É. [2013]: A vállalkozói hajlandóság vizsgálata a női hallgatók 

körében Magyarországon. Vezetéstudomány, 44. évf. 7-8. sz. pp. 71-97. 

77. Komlósi, É. — Szerb, L. - Ács J. Z. - Ortega-Argilés, R. [2014]: A vállalkozási 

tevékenység regionális különbségei Magyarországon a regionális vállalkozási és 

fejlődési index alapján. Közgazdasági Szemle, LXI. évf., pp. 233—261.  

78. KSH [2006]: A kis- és középvállalatok és a vállalkozási készség. Tanulmány. 

Elérhető: https://www.ksh.hu/docs/hun/xftp/idoszaki/pdf/vallalkozas.pdf , letöltés 

dátuma: 2017.09.18. pp. 1-152. 

79. Kuti, M. - Bedő, Zs. [2018]: Az egyetemi központú vállalkozói ökoszisztéma és a 

közösségi finanszírozás kapcsolata. Vezetéstudomány, 49. évf. 2 sz. pp. 45-52. DOI 

https://doi.org/10.14267/VEZTUD.2018.02.05 

80. Laspita, S. - Breugst, N. - Heblich, S. - Patzelt, H. [2012]:Intergenerational 

transmission of entrepreneurial intentions. Journal of Business Venturing, 27(4), 

414-435. 

81. Lengyel, Gy. – Tóth, I. J. [1993]: A vállalkozói hajlandóság terjedése. Szociológiai 

Szemle, 1993/1. pp. 35-58. 

82. Lukovszki, L. [2011]: Vállalkozói személyiségjegyek – avagy mi teszi a 

vállalkozót? Vezetéstudomány, 42. évf. 11. sz. pp. 16-30. 

83. Lüthje,  C.  –  Franke,  N. [2002]: Fostering entrepreneurship through university 

education and training: Lessons from Massachusetts Institute of Technology. 

European Academy of Management, 2nd Annual Conference on Innovative 

Research in Management, május 9–11., Stockholm 

84. Madarász, A. [2014]: Hogyan született a vállalkozó? Fogalomtörténeti töredékek 

Schumpeter vállalkozóelméletéhez. Külgazdaság, 58. évf. 7-8. pp. 3-29. 



85. Maresch, D. - Harms, R. - Kailer, N. - Wimmer-Wurm, B. [2015]: The impact of 

entrepreneurship education on the entrepreneurial intentions of students in science 

and engineering versus business studies university programs.Technological 

Forecasting & Social Change, vol. 104. pp. 172-179. 

86. Mihalkovné Szakács, K. [2014]: Vállalkozási ismeretek oktatása vs. vállalkozói 

kompetenciák fejlesztése, Vezetéstudomány. 45. évf. 10. sz. pp. 49-57. 

87. Mihalkovné Szakács, K. [2015]: A kompetens vállalkozásoktató pedagógus - A 

vállalkozásoktatás eredményessége és hatékonysága a felsőoktatásban, 

Vezetéstudomány, 47. évf. 8. sz. pp. 57-66. 

88. Minola, T. - Donina, D. - Meoli, M. [2016]: Students climbing the entrepreneurial 

ladder: does university internationalization pay off? Small Business Economics, 

vol. 47, Issue: 3, pp. 565-587. 

89. Moraes, G. H. - Iizuka, E. S. - Pedro, M. [2018]: Effects of Entrepreneurial 

Characteristics and University Environment on Entrepreneurial Intention. Revista 

de Administração Contemporânea vol.22, no.2, pp.226-248. ISSN 1415-6555. 

http://dx.doi.org/10.1590/1982-7849rac2018170133. 

90. Morris M. - Shirokova G. - Tsukanova T. [2017]: Student entrepreneurship and the 

university ecosystem: A multi-country empirical exploration. European Journal of 

International Management, Vol. 11. No.1. pp. 65-85. 

91. Mueller, S.L. – Thomas, A.S. [2000]: Culture and enterpreneurial potential: A nine 

country study of locus of control innovativeness. Journal of Business Venturing, 

16, 1: pp. 51–75. 

92. Nasip, S. - Amirul, S. R. - Sondoh Jr, S. L. - Tanakinjal,G. H. [2017]: Psychological 

characteristics and entrepreneurial intention: A study among university students in 

North Borneo, Malaysia. Education + Training, Vol. 59 Issue: 7/8, pp.825-840, 

https://doi.org/10.1108/ET-10-2015-0092 

93. Nowinski, W. - Haddoud, M. Y. [2019]: The role of inspiring role models in 

enhancing entrepreneurial intention. Journal of Business Research, Vol. 96. pp. 

183-193. 

94. Nyock Ilouga, S., Nyock Mouloungni, A.C. - Sahut, J.M. [2014]: Entrepreneurial 

intention and career choices: the role of volition. Small Business Economics 42. pp. 

717-728. https://doi.org/10.1007/s11187-013-9524-6 

95. OECD [2009]: Evaluation of Programmes Concerning Education for 

Entrepreneurship. Report by the OECD Working Party on SMEs and 



Entrepreneurship, Elérhető: https://www.oecd.org/cfe/smes/42890085.pdf, 

Letöltés dátuma: 2010. május 24. 

96. Papanek, G. [2010]: A gyorsan növekvő magyar kis- és középvállalatok a gazdaság 

motorjai. Közgazdasági Szemle, 57. évf. 4. sz. pp. 354–370. 

97. Pardo, C. A. [2013]: Is Business Creation the Mean or the End of Entrepreneurship 

Education? A multiple Case study exploring teaching goals in entrepreneurship 

education. Journal of Technology Management and Innovation, vol.8. No.1. pp. 1–

10. 

98. Petheő, A. [2013]: Hallgatói vállalkozási tervek vizsgálata a GUESSS 2011-es 

felmérés alapján. Vezetéstudomány, 44. évf. 7-8. sz. pp. 64-70. 

99. Reisinger, A. [2013]: Családi vállalkozás folytatásának tervei a felsőoktatási 

hallgatók körében. Vezetéstudomány, 44. évf. 7-8. sz. pp. 41-50. 

100. Rimler, J. [1999]: A kreativitásról – vállalkozói vallomások alapján. Közgazdasági 

Szemle, XLVI. évf. /1. pp. 53-65. 

101. Rippa, O. - Ferruzzi, G. – Holienka, M. - Capaldo, G. & Coduras, A. [2020]: What 

drives university engineering students to become entrepreneurs? Finding different 

recipes using a configuration approach, Journal of Small Business Management, 

DOI:10.1080/00472778.2020.1790291 

102. Román, Z. [2005]: A vállalkozás oktatása a felsőoktatásban. Vezetéstudomány, 37. 

évf. 1 sz. pp. 2-9. 

103. S. Gubik, A. - Farkas, Sz. — Kása, R. [2018]: A tervezett magatartás elméletének 

alkalmazása a vállalkozói hajlandóság alakulásának magyarázatára. Közgazdasági 

Szemle, LXV. évf., pp. 74—101. doi:10.18414/ksz.2018.1.74 

104. S. Gubik, A. – Farkas, Sz. [2013]: Vállalkozói attitűdök kutatása egyetemi-főiskolai 

hallgatók körében. Vezetéstudomány, 44. évf. 7-8. sz. pp. 5-17. 

105. S. Gubik, A. – Farkas, Sz. [2016a]: A karriermotívumok változásának hatásai a 

magyarországi hallgatók vállalkozásindítási elképzeléseinek alakulására. 

Vezetéstudomány, 47. évf. 3. sz. pp. 46-55. 

106. S. Gubik, A. - Farkas, Sz. [2016b]: Student Entrepreneurship in Hungary: Selected 

Results Based on GUESSS Survey. Entrepreneurial Business and Economics 

Review, 4(4), 123-139, DOI: http://dx.doi.org/10.15678/EBER.2016.040408 

107. S. Gubik, A. [2013]: A magyar hallgatók vállalkozásindító szándékát befolyásoló 

tényezők modellje - Ajzen tervezett magatartás elméletének kiterjesztése. 

Vezetéstudomány, 44. évf. 7-8. sz. pp. 18-29. 



108. SEED Alapítvány [2008]: Vállalkozásoktatás kutatás. Kézirat, Elérhető: 

https://seed.hu/files/vallalkozas_oktatas_kutatas_20081211.pdf, Letöltés dátuma: 

2019. május 17. 

109. Sesen, H. [2013]: Personality or environment? A comprehensive study on the 

entrepreneurial intentions of university students. Education + Training, Vol. 

55Issue: 7, pp.624-640, https://doi.org/10.1108/ET-05-2012-0059 

110. Shane, S. [2009]: Why Encouraging More People to Become Entrepreneurs Is Bad 

Public Policy. Small Business Economics. 33, 2, pp. 141–149. 

111. Shirokova G. - Osiyevskyy O. - Bogatyreva K. [2015]: Exploring the intention-

behavior link in student entrepreneurship: Moderating effects of individual and 

environmental characteristics. European Management Journal (2015), pp. 1-14. 

DOI: 10.1016/j.emj.2015.12.007 

112. Silva, N. - Fernández‐Robin, C. - Yáñez, D. - Romaní, G. [2021]: Influence of 

educational programs oriented toward entrepreneurship on the entrepreneurial 

intention of university students: the case of Chile", Academia Revista 

Latinoamericana de Administración, Vol. ahead-of-print No. ahead-of-

print.https://doi.org/10.1108/ARLA-06-2020-0146 

113. Solesvik, M. Z. - Westhead, P. - Kolvereid, L. - Matlay, H. [2012]: Student 

intentions to become self‐employed: the Ukrainian context. Journal of Small 

Business and Enterprise Development, Vol. 19 Issue: 3, pp.441-460, 

https://doi.org/10.1108/14626001211250153  

114. Souitaris, V. - Zerbinat, S. - Al-Laham, A. [2007]: Do Entrepreneurship 

Programmes Raise Entrepreneurial Intention of Science and Engineering Students? 

The Effect of Learning, Inspiration and Resources. Journal of Business Venturing 

22 (4) pp.566–91. 

115. Sun, H. - Tung Lo, C. - Liang, B. - Belle Wong, Y. L. [2017]: The impact of 

entrepreneurial education on entrepreneurial intention of engineering students in 

Hong Kong. Management Decision, Vol. 55 Issue: 7, pp.1371-1393, 

https://doi.org/10.1108/MD-06-2016-0392 

116. Székelyi, M. – Solymosi, Zs. [1994]: Vállalkozói vagy alkalmazotti mentalitás: 

mérnökök a nyolcvanas években. Szociológiai Szemle 1994/4. pp. 43-60. 

117. Szerb, L. – Ács, Z. J. [2010]: Vállalkozási tevékenység a világban és 

Magyarországon a Globális Vállalkozói Index (GEI) alapján. Magyar Tudomány, 



171. évf. 10. szám. pp. 1238-1251. Elérhető: 

http://www.matud.iif.hu/2010/10/10.htm, Letöltés dátuma: 2019. május 15. 

118. Szerb, L. – Kocsis-Kisantal, O. [2008]: Vállalkozói kultúra Magyarországon két 

napilap tükrében. Közgazdaság Szemle, LV. évf/3, pp. 243-261. 

119. Szerb, L. — Komlósi, É. —Varga, A. [2017]: Gyors növekedésű vállalatok 

Magyarországon. Az innovatív, a rejtélyes és a virtuális gazellák. Közgazdasági 

Szemle, pp. 476—506. doi:10.18414/ksz.2017.5.476 

120. Szerb, L. – Lukovszki, L. [2013]: Magyar egyetemi hallgatók vállalkozási attitűdjei 

és az attitűdöket befolyásoló tényezők elemzése a GUESSS-felmérés adatai alapján 

- Kik is akarnak ténylegesen vállalkozni? Vezetéstudomány, 44. évf. 7-8. sz. pp. 

30-40. 

121. Szerb, L. – Márkus, G. [2006]: A felsőoktatási környezet hatása a vállalkozói 

életpálya választására. Közgazdasági Szemle, LIV. évf./3. pp. 248-273. 

122. Szerb, L. [2010]: Vállalkozások, vállalkozási elméletek, vállalkozások mérése és a 

Globális Vállalkozói és Fejlődési Index. Akadémiai Doktori Értekezés, Pécs, pp. 1-

226. 

123. Szirmai, P. [2002]: Vállalkozásoktatás és helyreállítási periódus. 

Vezetéstudomány, vol. 33. pp. 12– 20. 

124. Szirmai, P. [2008]: Utak és tévutak a vállalkozástámogatásban. Általános 

Vállalkozási Főiskola, Tudományos Közlemények 19. 2008. április. pp. 9-18. 

125. Varga, E. - Marosné Kuna Zs. - Miskolciné Mikáczó A. - Kollár, P. - Czeglédi, Cs. 

[2016]: A hazai felsőfokú képzésben oktatott vállalkozói ismeretek hallgatói 

megítélése. Polgári Szemle: Gazdasági és Társadalmi Folyóirat 12:4-6 pp. 283-301. 

126. Vecsenyi, J. – Petheő, A. [2017]: Vállalkozz okosan! – Az ötlettől a piacra lépésig, 

HVG Könyvek, Budapest 

127. Vecsenyi, J. [1999]: Vállalkozási szervezetek és stratégiák. Aula Kiadó, Budapest. 

128. Vecsenyi, J. [2003]: Vállalkozás az ötlettől az újrakezdésig. Aula Kiadó, Budapest. 

129. Zellweger, T. - Sieger, P. - Halter, F. [2011]: Should I Stay or Should I Go? Career 

Choice Intentions of Students With Family Business Background. Journal of 

Business Venturing, 26(5), pp. 521-536.  

130. Zsigmond, Sz. [2018]: Vállalkozásfejlesztési mentorálási folyamat a karmester 

szemszögéből, avagy milyen elvárásoknak kell megfelelnie egy mentornak és 

hogyan tud sikeresen vezetni egy folyamatot? Vezetéstudomány, 49. évf. 10-11.sz 

pp. 17-32. DOI https://doi.org/10.14267/VEZTUD.2018.10.02 



 

6. Own publications related to the topic 

 

Kerékgyártó Gábor: Az oktatás, különösen az egyetemek szerepe a fiatalok vállalkozóvá 

válásának serkentésében (szerkesztőségi befogadónyilatkozat a Köz-Gazdaság című 

folyóirattól) 

Kerékgyártó Gábor: Fiatalok vállalkozás indítását serkentő és gátló tényezők vizsgálata fiatal 

vállalkozók megkérdezése alapján (szerkesztőségi befogadónyilatkozat a Köz-Gazdaság című 

folyóirattól) 

Gábor Kerékgyártó: Proposal for the development of hungarian entreprise-education system in 

hungary ERENET PROFILE 1 pp. 42-44. (2006) 

Gábor Kerékgyártó, Krisztián Csapó: Entrepreneurship Education at the Corvinus University 

of Budapest in the Bologna process ERENET PROFILE 3 pp. 36-43. (2006) 


